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Social Marketing
January 23, 2007
12:00 p.m. — 1:00 p.m.
MHB, Tapestry Conference Room

AGENDA

Status update on Social Marketing Plan
O Handouts: Workgroup #2 Results, Social Marketing Plan draft
O Review Tactics Chart
0 Consultation with Caring for Every Child’s Mental Health Campaign staff at Winter 2007
System of Care Community Meeting in Atlanta

Action items from Social Marketing Plan

SAMHSA protocols for upcoming Year 4 Federal site visit (April 30-May 3)

Next Meeting Date: March 27, 2007
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Social Marketing
January 23, 2007
12:00 p.m. — 1:00 p.m.
MHB, Tapestry Conference Room

MEETING MINUTES

1. Status update on Social Marketing Plan
o Handouts: Workgroup #2 Results, Social Marketing Plan draft

There are 2 workgroups.
The first workgroup identified target audiences.

- The second workgroup identified key messages for the audiences.
= The result is the Social Marketing Plan draft.

o Review Tactics Chart

The final 2007-2009 Communication and Education Plan will be submitted to Erin Turner of
Vanguard Communications.
The 2007-2009 Communication and Education Plan draft was reviewed by Erin Turner.
o Turner suggested that we prioritize the number of audiences and tactics.
o How are we evaluating success and how often?
Vanguard Communications is a resource for social marketing.
The title of the 2007-2009 Plan was chosen so that partners would not feel left out if they saw
“Social Marketing”.
The Contents (Page 2 of the Plan) are arranged from the big program goals to the tactics to
achieve the smaller goals.
Page 7 of the Plan shows 7 Audiences of Focus that the Committee will focus on.
The Committee can tap into the efforts of Teresa King building the Youth Advisory Council
to reach both at risk children and children receiving services.
The 12 part Tactics Chart is an element to the 2007-2009 Communication and Education Plan
and builds on things we know SOC does well.
a. Tapestry Weavers Circle
- 10 people within the SOC who reach out to 5 Audiences.
- Development of a DVD to provide a basis of information presented to Audiences.
- To reduce the risk involved in sending people out to discuss Tapestry training based on
the DVD will be required.
- The geographic focus will be determined by the geographic information Chris
Stormann and Jimmy Mazzola are compiling.
b. Design and Story Resources
- Leads are needed from Committee members to receive family stories.
¢. National Children’s Mental Health Awareness Day
- A local component of a nationwide event conceived and implemented by youth.
d. Tapestry Weaver Award
- Meant to recognize members of the public who are champions of our system of care.
- A list of criteria will be developed with Teresa King.
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